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Confirmation

Jukskei River Core Team ThinkTank 2
Development
From 08:30 - 12:00 on 07 June 2009

WET-Africa: Waterway and Environment Transformation
Hosted by Janine Hayter
Cell: 082 320 6291

36 Malcolm Rd Blairgowrie
(Directions below)

From Nicol Highway heading south
Continue with Nicol to Jan Smuts Ave link
Turn right at Robots just before link from Nicol on to Jan Smuts Ave
Keep Left
Pass 6 roads to your left
Take left slip road in to Conrad Drive
Pass 8 roads to your right to Standard, Cross Standard,
First right in to Malcolm Road

Plse RSVP ASAP to Kim Kieser
kim.kieser@wet-africa.org
Cell: 083 600 4314

Postnet Suite No. 546, Private Bag X29, Gallo Manor, 2052;
Direct Line: +27 (11) 802 0981; Cell: + 27 (11) 83 600-4314;
Ans Serv/Fax: + 27 (11) 802 0981
e-mail: kim.kieser@wet-africa.org

A Save Our Universal Land
N

Association Inc. under Section 21- SOCIAL PROFIT

SOUL Reg. No. 1998015222/08; P.BO. No: 930000606 : -
— CEO: Kim Kieser; Directors: Greg Steenveld; ASHOKA
Foundativn Board Members: Margie Kolver, Mike Kingaby, Dickson Monare,

Daniel Mkhari, Eunice Maphisa, Violet Thobejane, Dr Zoran Cukic
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Agenda
WET-Africa ThinkTank 2 07 June 09

Development
Time No. Item
08h30 1 Coffee, light breakfast & Registration
09h00 2 Think Tank 2: Introductions
Feedback Wet-Africa: Jukskei Flagship 66km Green Market, Bateleurs Mission Flight
09h15 3 and Recycling Campaign. Klfm am?Gré)g ’ .
Fgedback and Le%al Sii;atus/ Entity WET-Africa Green Market (PTY)Ltd to be listed on
JSE Investment vehicle for sustainable green development:
Pro-Bono Attorneys Deneys Reitz
®* Trustees; Shareholders; Investors
® STRATE Green Market ThinkTank 23 April 2009 / STRATE Asset Management Partners
® JSE Green Market ThinkTank 14 May 2009 / JSE WET-Africa Green Market listing
« Sponsorship to bring product to market.
« Feedback: Recycling Partners
Q eedback; 1000 Schools, Churches and Stokvels Give and Gain Recycling
pportunity Campaign
. . . . . .
ReSthasi Amande SnfFans/ KoutRg MShisring, Ay, fu ) Searhead Give & Gain
* Feedback: South Pole Carbon: Carbon Trading Registration - Feedback
* Feedback: SOUL and Training Partners; Training / Skills Development , Leadership;
Practical anEWorksRops gETAgAccre itation - Feegdéack and oppollgtunity P
* Feedback: Beahrs_Environmental Le ship Program: Kim Scholarship University of
Caﬁf%rrallla, Beﬁaey 2F2 June to 3% ?uly %‘85 - & o v
* Feedback: Bateleurs: Aerial photography and river mapping / Visual-Measuring impacts
10h00 Tea
10h15 4 Discussion Wet-Jukskei Flagship, Green Market and Recycling Campaign:
Core Team E vironmﬁntal Round Table Portfolios/ Identify Core Roles: WET Angels
Partners and Networks:
Partner roles
. SOUL: WET-Model/ Kim, Greg and Margie
- Development, Planning & Co-ordination, Resource mobilization, Financial Management,
Collaborations and Partnerships
- Implementation River Restoration and Waste Recycling;
- Monitoring / sustainability WET Model
. Eggﬁr{gégg?grxtelhng: Marketing / promotion: Branding, Website, Media, Communication,
I A e T e R T R e S A ST R
o .éggﬁg‘:y/Natural Step: Stakeholder Breakfasts required in getting Stakeholders and partners on
L Paul/Bloomberg: Promotion of WET-Africa Green Market to global financial world.
. ine: Training M | ETA A itation: Developing Training M Is. Final
e g S ek g T ka2 5 e YEIoRing Training anuals. Final product
. Michelle: Networking
o Gerrie, Kristina, Kees and Jacques/Flickswitch:
- Templates: Web queries, fundraising, volunteers, recycling programs, company score card,
Carbon Credits score card
- Templates: Investors, volunteers, collaborators, job market, WET Investment Market.
- Templates: Operational Reporting; River cleaning, monitoring, recycling, Water quality.
- Face book and Twitter
U John Goss/Eco-evaluations: In discussions Environmental Agency UK
o Portfolio’s requiring Partners
- Business Breakfasts required in getting investors and partners on board
- P.R. and Marketing: media + newspapers, conferences, presentations, w/shops
- Measuring impacts - all SEE (Social, Environment, Economic) aspects
11h15 6 Group feedback / Planning / Resource Mobilisation / Tasks and timelines Way forward
12h00 7 Wrap-up & next meeting/ Closure & thanks




